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ABSTRACT 

Representing works published between 1970 and 1984, 
this annotated bibliography identifies a variety of readings that 
explore fundamental issues of ethics in interpersonal, public, and 
mass communication, and that examine from an ethical viewpoint how to 
and whether to employ particular communication tactics or techniques* 
The bibliography contains 39 references to general works, case 
studies, and sources pertinent to ethics in mass communication* 
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ETHICAt RESPONSIBILITY IN COKMUNICATION 

A Selected, Annotated Bibliography 

Prepared by 

Richard L. Johannesen 
Northern Illinois University 

March 1984 (Fourth Edition) 

Distributed by the Speech Communication Association, 5105 Backlick Road, Suite E, Annandale, 
VA 22003. This bibliography may be reproduced for free distribution without permission of 
the Speech Coovnunicitlon Assnriation. ' 

This bibliography identifies a variety of readings which explore fundamental issues of ethics in inter- 
personal, public, and mass communication. The readings examine from a*^ ethical viewpoint the decisions 
not only how to but also whether to employ particular communication tactics or techniques. With a few 
exceptions, selections represent works published between 1970 and 1984. 

GENERAL WORKS 

Andersen, Kenneth. Persuasion; Theory and Practice . 2nd ed. Boston; Allyn and Bacon, 1978. 

Chapter 15 discusses how to develop a personal ethical code for persuasion and Chapter 16 examines 
totalitarian persuasion. 

Bormann, Ernest G. Discussion and Group Methods . 2nd ed. New York: Harper and Row, 1971. Chapter 3. 
Examines ethical problems especially pertinent to small group communication and suggests some 
standards for ethical evaluation. 

Brown, Charles T., ard Paul W. Keller. Monologue to Dialogue . 2nd ed. Englewood Cliffs, N J.; 
Prentice-Hdll , 1979. Chapter 11. 

Adapting and updating their article in the Journal of Communication (March 1968), the authors 
advocate a speaker attitude of sensitivity to audience freedom of choice as the prime criterion 
for ethical interpersonal communication. 

Chesebro, James. "A Construct for Assessing Ethics in Communication." Central States Speech Journal , 
XX (Summer 1969), 104-114. 

An adaptation of Kenneth Burke's rhetorical theory (dramatism and the pentad) as a framework for 
ethical assessment. 

Coiwnunication , Vol. 6, #2 (1981). Entire issue. 

This issue of the international journal under the general editorship of lee Thayer examines ethical 
issues in various communication contexts: interpersonal, small group, rhetorical, mass media, and 
intercul tural . Includes essays by Jacques Ellul, John Merrill, Dan Nirnmo, Tony Schwartz, Kaarle 
• Nordenstreng, John Condon, Ernest Bormann, Paul Keller, Henry U. Johnstone, Jr., Chaim Perelnan, 
and Richard L. Johannesen. 

Oleterich, Daniel, (ed.). Teaching about DoLiblcspeak . Urbana, II.: Nai jnal Council of Teachers of 
English, 1976. 

Contains 24 essays designed to assist teachers at the eletnentary, secondary, and college .evels in 
developing student abilities to understand and ethically evaluate political and cc::Tercia1 doubie> 
speak. Of special interest is Dennis Goura^'s "Guidelines of ResponsibH ity in Governmental Cornn- 
nication.** 

Olggs, B. J. "Persuasion and Ethics." Quarterly Journal of Speech , L (December 1964), 359-373. 

Diggs argues that a persuader's role or function with respect to the specific audience and ipmediate 
situation are prime determinants of the ethical criteria useful in judging the persuader's tech- 
niques and ends. (Adapted in Donaid C. Bryant and Karl ft. Wallace, Fundamentals of Public Soeak'.rg , 
5th ed., 1976. pp. 79-81.) 
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CASE STOOIES 

Sok Slssela. hlny ' "^'"^^ ''''''' New York: Pantheon Books. 1978; Vintage 

* J'rh^JSS'Trv'e, 0. past and present vie.s on the nat.^ uses -J^J-JlJi-^-I^inc^^nlS" 

tlon 1974). 

nynt. Wayne. "The Ethics of Democratic Persuasion and the Birmingham Crisis." Southern Speech Journil. 
EialuiS'ertini^sSllJe ethics of the 1963 Birmingham "Establishment" counter-civil rights p.r- 
suasion. 

K.l«». Fr.nl,l,. S. -Th, «».t.rl= of 19i8: « to «.tl«..l DIsco.rs..- 1. J. LMii 

In Human Conimunicatlon . 2nd ed., PP-l''-}^^- ..^ pthlcal oersuasion f Quarterl y Journa l jf 

SfiSSre emotional, non-tradi tlonal protest rhetoric. 
Herzog. Arthur. The « ^. Factor: The The na r ""^ Technique of Faking it In America . New Yrric: Sinon 
cSStSrin^^nions of suspect persuasive strategies and technipues appropriate for analysis to 
determine degree of ethical Ity. 

that he intentionally employs ambiguity and vagueness. 
Rasmussen. Karen. "Nixon and the Strategy of Avoidance." C entral States Speech Journal . 24 (Fall 

«kat1on as dialogue. (Reprinted in Johannesen. Ethics in Human Commumcatioji. ) 

Rothwell. J. Oan. Tpllino It like It I^n't: Lannuage Hisuse an d Halp ractice/Mhat We Can Do About It . 
Enalcwood Cliffs, N.J.: Prentice-Hall, 1982. 

Of iS^ial inter;st is Chapter 6 on the language of racism and sexism. 
S.ith Craig R. Orientation, t o S oeech Criticism . (Modules in Speech Cor..unication) Chicago: Science 

nHc'r^hes'frr'lJp^iai'h^ to"eS;Si judgment of speeches (empirical, logical, oncological . human- 
!st1c and inust?I?es fheir appl ication^o Congresswoman Barbara Jordan's openirg speech on 
Nixon's impeachinent at the House Judiciary Committee hearings. 

S«.ley. John H. liberation Ethics. New York: Macmill^^^ 1972 „e 
JrflMrel^hir^ll^^r-;"::;!: IIV.- :'nr?r::;?rscr?Stl5e -rulebound- approaches. 
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for electronic and print news media. P""i«s to Illustrate five ethical standards (p. 23) 

Rub<n Bernard, (ed.). Questioning MpH i;. Ethics N^w r„,v. n 

includes chapters o f general analysis of p - f hif.?- f'^^er Publ . . 1978. 
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